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Abstract

The objectives of this survey research were: 1) to study examine the market structure of
drinking milk industry in Thailand.; 2) to examine personal factor, consumer behavior and
demand level to drinking milk of Chiang Mai Dairy Cooperatives Ltd.; 3) to examine the relation
between personal factor and consumer behavior to drinking milk of Chiang Mai Dairy
Cooperatives Ltd.; 4) to examine the view marketing mix factors that impact consuming drinking
milk of Chiang Mai Dairy Cooperatives; and 5) the relative between marketing mix factors and
demand level to drinking milk of Chiang Mai Dairy Cooperatives Ltd. The population were 200
consumers that drink or not drink the drinking milk by Chiang Mai Dairy Cooperatives. The sample
was selected using were questionnaire. Data was analysis included 1) descriptive statistics
frequency, percent and average value, standard Deviation (SD) Concentration ratio, Herfindahl-
Herschman Index (HHI), Commodity Channel Index (CCl) and 2) inferential statistics is Chi-Square
Test. The result of research was found that: 1) The market structure of drinking milk industry in
Thailand is Oligopoly Market.; 2) Most of representative sample were over 51 years-old male
under high school graduation self-employed earned salary 10,001-30,000 baht a month and most
of them was the member of cooperatives that drink fresh milk chose to buy UHT milk for
consume which cost 100-200 baht and they buy 1-3 times per month in a crate at Nhom Nom
Chiang Mai Dairy shop. Moreover, they decided to buy for themselves.; 3) Personal factor that
relative to consumer behavior at level of 0.05 statistically significant were Genders, Ages, Level of
educations, Occupations, Salary and members in family.; 4) Most of consumer give the most
precedence to product factor and secondly precedence are price, sale channel distribution and
promotion.; and 5) Marketing mix factors that relative to demand were benefits to health, taste
of drinking milk, brand of Cooperatives, reasonable price to both quality and quantity,
convenience to expend, knowledge of seller and attention to consumer as well as using the
public relation to show the benefit of drinking milk in succession and sales promotion and also

setting up the booth with government agencies at level of 0.05 statistically significant.

Keywords: Consumer behavior, Demand for ready to drink milk, Chiang Mai Dairy Co-operatives Ltd.
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